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This is a guide to the visual communication of the CRC for Low Carbon Living 
brand. A strong brand is one of the most valuable assets our organisation owns. 
To make it truly powerful it needs to be communicated and applied consistently. 
These brand identity guidelines are to help you do just that. They allow anyone 
dealing with us and our partners to know who we are and what we stand for. 
Everyone has a part to play in doing this and bringing our brand to life now and 
in the future. 

RUN IT BY US 

Any communications material produced on 
behalf of the CRC for Low Carbon Living, no 
matter how big or small, should go through 
our Communications Manager for editing 
and direction on its visual presentation.

CONTACT US

Room 202-207, Level 2,  
Tyree Energy Technologies Building 
UNSW Sydney NSW 2052 Australia

Telephone: +61 2 9385 5402

Email: info@lowcarbonlivingcrc.com.au

At the heart of any brand is a big idea.  
Simple. Memorable. True. 

For the CRC for Low Carbon Living this 
big idea is enabling a low carbon built 
environment.

The CRC for Low Carbon Living is focused on 
place-based results, technical solutions, and – 
at the heart of everything we do – making the 
world better to live in.

We facilitate the development of low 
carbon products and services to increase 
government and industry uptake of social, 
technological and policy-based tools.

WhO IS ThIS gUIde fOR?

This guide is for us, our partner organisations 
and our affiliates in the development 
of both internal communications and 
communications with our collaborators in 
industry, government and research. 

It’s an especially practical tool for developing 
creative communications for and on behalf 
of us.

OUR COllABORATORS

Delivering research that makes a difference 
relies heavily on successful collaboration 
between the CRC for Low Carbon Living and 
our valued partners. 

We work with all our partners in identifying 
projects with well identified IP and utilisation 
plans and underpinned by good science to 
deliver outcomes for industry, government 
and research. 

We either develop collaborative projects 
initiated by end users or projects that are 
developed together with research leaders.

Once we have successfully established the 
collaborative framework required to achieve 
our aims, the CRCLCL will entrust the future 
of our shared mission to our partners, and 
will cease to exist as a standalone entity  
(that is, in the format we appear in now).  
Our brand will live on, linked inextricably  
to the long-standing relationships our 
partners forge with one another.

Because of this, it is vitally important that our 
partners take up the challenge of leveraging 
the investment in CRCLCL brand assets, 
continuing to utilise the brand for the 
advancement of a globally competitive low 
carbon built environment sector. 

The way in which our brand is expressed 
externally by partners now will set the 
stage for our brand’s expression and value 
proposition after the tenure of the CRC for 
low Carbon living has concluded in 2020. 
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A globally competitive low carbon Australian built environment sector

Drive innovation through collaboration and research; to remove barriers to a low carbon living
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Connecting a fragmented built environment sector for productive,  
efficient & resilient cities

National innovation hub, trusted, credible, innovative,  
an Australian leader, engaged & collaborative.  

Real results or end-users/partners

Professional, passionate,  
engaged, pro-active, connected.

To be a national innovation hub  
through multi-disciplinary collaboration  

for a low carbon built environment

Enabling 
a low carbon 

built environment

Vision

Purpose

Values

Proposition

Brand promises

Personality

Positioning

Brand essence

Branding Pyramid CRC LCL !
Draft 3 - 20/05/14

With enabling a low carbon built environment at its apex,  
our brand pyramid is a summary of the elements that make the  
CRC for Low Carbon Living unique. 

Our positioning is the unique place we occupy in the world. 

Our personality is the image we want to project. 

Our brand promises describe what we do for all our audiences.

Our proposition is what we will deliver to all our audiences.

Our values are the things we believe in that drive the way we do things. 

Our purpose is where our passions lie.

Our vision for the future is about the impact we want to make. 

Our brand pyramid help us make the right decisions in everything we do.

DRAFT
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Website

2.0 Our Partners
We currently have over 40 active partners 
across a multitude of disciplines. These span 
three essential sectors: industry, government 
and research.

There is a hierarchy to our partner 
relationships. We work with:

 key partners

 partners and 

 project partners.

This hierarchy is visually expressed in 
how partner logos are displayed in our 
communications. Descending order and 
relative sizing, as well as grouping logos of 
partners of similar status help ensure the 
contractual agreements with have with our 
partners are honoured, as well ensuring 
achievements are always recognised as a 
collaborative effort.

NSERC SMART NET-ZERO ENERGY 
BUILDINGS STRATEGIC RESEARCH NETWORK

2013/14 Partners

NOVADEKO

The red frame indicates the protection zone of the logo

®

Government
of South Australia

2013/14 PrOJeCt Partners

Pull up banner: Partners

Annual report

Pull up banner



  CRC foR Low CaRbon Living identity guideLines   6 2.1 Partner exPressIOn Of tHeIr affIlIatIOn
‘Badges’ have been created for our 
partners and collaborators to indicate their 
involvement and affiliation with the CRC for 
Low Carbon Living.

Partner and Researcher versions of these 
‘badges’ are available from the CRCLCL.

1   eMAIl SIgNATURe BAdge

The jpeg graphic is designed to be integrated 
into the email signatures of our partners 
(examples next page) as a click through 
button linking to our website www.
lowcarbonlivingcrc.com.au. A hyperlink to 
our website with the words “National research 
and innovation hub” should also be added 
under the graphic.

2    COMMUNICATIONS 
COllATeRAl BAdge

This can be added to any partner digital or 
printed communications where our partners 
wish to indicate their partnership with the 
CRC for Low Carbon Living.

PARTNER

National research and innovation hub >

RESEARCHER

National research and innovation hub >
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National research and innovation hub >

PARTNER

RESEARCHER

National research and innovation hub >

The information contained in this e-mail may be confidential or privileged. Any unauthorised use or disclosure is prohibited. If you have received 
this e-mail in error, please delete it immediately and notify the sender by return email. Thank you. To the extent permitted by law, CSIRO does 
not represent, warrant and/or guarantee the integrity of this communication has been maintained nor the communication is free of error, virus, 
interception or interference.

1A
  

1B
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WhAT IS A BRANd vOICe? 

A brand voice helps communicate what a 
brand stands for.

How we talk or write not only expresses our 
organisation’s personality, but also helps 
everyone who comes into contact with us 
have a consistently positive experience.

That’s why it’s important that we all speak, 
write and communicate with our external 
audiences and with each other using one, 
consistent voice, adapted and tailored for the 
needs of our different audiences: industry, 
research organisations and government 
bodies.

CReATINg A UNIqUe vOICe

 We have an authoritative, collaborative 
voice that is understandable by, and 
compelling to, our different audiences.

 When we communicate we use a simple, 
direct and highly engaging tone of voice.

 When writing headings keep them short 
and compelling.

 Use subheadings immediately below to 
add greater detail.

 In body text, use contractions and an 
active voice to keep the tone friendly, 
confident and knowledgeable.

WhY dO We Need A  
BRANd vOICe?

 We want to be effective in our 
communications with our external 
audiences, and with each other.

 We operate in an increasingly complex 
and cluttered communications 
environment.

 We know our audiences receive a huge 
amount of competing information 
around sustainable environments. To be 
heard, we need to cut through this.

 We know people increasingly expect to be 
spoken ‘with’ and not ‘at’.

 We know we need to be compelling, 
to make sure our important messages 
are heard and understood regardless of 
medium.

 A consistent tone of voice will increase 
our ability to enable a low carbon built 
environment.
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These identity guidelines detail the 
specific elements—the building blocks of 
our identity—that are to be applied to all 
communications. Proper and consistent 
use of these guidelines will ensure that the 
integrity of our brand is protected when 
commissioning, designing or delivering any 
kind of communications.

Here are the key elements of our visual 
identity; read on to find out how to use them.

1

632 54

Our logo

Our fontsGraphic device: Our illustration  
(our unique visual property)

Graphic device: Our pattern Our coloursOur imagery

APEX SANS
Museo Slab 

Museo Sans
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Two graphic devices and photographic images 
are used to illustrate our emphasis on: 

1. Technical solutions 
through an abstracted PV panel grid pattern 
which forms a structured backdrop for collateral

2. human-centredness  
through hand-drawn illustrations which 
describe our three research streams integrated 
into a future vision of our cities.

3. Place-based results 
through full bleed, full colour photography of 
projects built by our partners.

Variations and uses of these graphic devices are 
on the following pages.

1

3

2
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Our grid pattern graphic device is used 
to illustrate our emphasis on technical 
solutions. It is inspired by an abstracted 
photovoltaic (PV) panel array, which forms a 
structured backdrop for printed collateral.

Variations and uses of this key element of our 
brand identity are on the following pages.

Photovoltaic solar cells
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Our visual identity is underpinned by bespoke 
illustration. Illustrations are hand-drawn to 
reflect the human-centredness of our CRC  
and envisage a low carbon city future. 

This illustration depicts our three research 
streams: Integrated Building Systems;  
Low Carbon Precincts; and Engaged 
Communities; integrated in a united vision  
of Low Carbon Living.  

Variations and uses of this graphic device of 
our brand identity are on the following pages.
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ANNUAL REPORT
2012–13

Annual report cover

5.3 IllustratIOn: usaGe
Our illustration graphic device can be split 
up into its individual components – sun 
(circle shape); details from the illustration 
line work; and the watercolour ‘layer’. These 
can then be either used as stand alone 
graphics or re-combined to create something 
more evocative. If the illustration line work 
is used on a white background, colour or 
the grid pattern should be included in the 
composition.

Whole illustration with example Program circle overlay

Isolated detail of illustration line work

Water colour texture

Program circles
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The illustration line work can be overlaid 
onto any of the Primary brand colours (see 
page 18) in black or reversed white (mono 
on colour) versions, either in their entirety 
or cropped in part. The water colour ‘layer’ 
should not be used in this instance.

Elements of our bespoke illustration can be 
picked out and used in isolation to create a 
visual narrative to help link stories or articles 
that span many pages.
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MICHAEL BATCHELOR, AECOM  
CHIEf ExECUTIvE, AUSTRALIA NEW ZEALANd

“ AECOM has a proud history of working 
with clients to design living, breathing 
cities that are resilient economically, 
structurally and ecologically. CRC research 
provides us with the insight necessary 
to initiate and contribute to debate and 
discussion about how tomorrow’s cities 
can benefit from low carbon outcomes. 

”

It is my great pleasure to report on the CRCLCL and the 
exciting successes we achieved in 2012/2013, our first 
year of business. Established under the Commonwealth 
Government’s Cooperative Research Centres Program,  
the CRC was launched with the aim of increasing 
government and industry uptake of social, technological  
and policy-based tools that facilitate the development of  
low carbon products and services. I am delighted to say that 
we have already made great strides towards this goal. 

our first year of business

The 2012/2013 year was focused on embedding the key 
structures, people and strategic directions that will ultimately 
guide the CRC through its first seven years of operation.  
Key among the outcomes from this period was the creation 
of a comprehensive research strategy, which was heavily 
informed by a series of scoping studies carried out earlier  
in the year. This research strategy articulates the three key 
research program streams into which our day-to-day and 
year-to-year research activities are divided: 

• Program 1: Integrated Building Systems
• Program 2: Low Carbon Precincts
• Program 3: Engaged Communities

The programs acknowledge the need for specific building scale 
innovations, up-scaled to precinct/urban scale innovations as 
well as the important role of engaging people in the transition 
to lower carbon outcomes. These programs will continue to 
inform the CRCLCL’s research agenda into the future.  

Key milestones

The administrative complexities of setting up a new 
organisation led to a delay in meeting some of our early 
objectives, as well as under spending against our budget.   
The CRCLCL wishes to remain a lean and resourceful 
organisation. Despite our challenges the CRCLCL has made 
major strides in engaging end-users to identify research 
needs which can deliver industry wide benefits.

Research

•  Board approval granted for 27 new research projects across 
our project streams. 

•  Commitment to establishing 88 PhD scholarships over  
the next seven years. 

•  Board approval for 29 PhD scholarships in the 
2012/2013 year. Nine PhD positions filled and others 
rolled into year 2.

•  Two Living Laboratories were implemented in 
Fremantle – Josh’s House and FreZED (Fremantle Zero 
Energy Development).

•  Two projects nearing commercial readiness – the  
Solar Analytics tool and Photovoltaic Thermal (PVT) 
Air Roofing System.

•  Recruitment of 47 CRC partners and three third-party 
partners for research engagement and collaboration.

INNOvATION THROUGH 
COLLABORATION

how to engage with us?

We are very keen to work with all our partners in identifying 
projects with well identified IP and utilisation plans, 
underpinned by good science to deliver outcomes for 
industry, professions and governments. Our Program 
Leadership Team is very keen to hear from you. We can 
either develop collaborative projects initiated by end-users  
or developed together with research leaders. Current and 
pipeline projects are listed on our website together with 
contacts of all research leaders. Feel free to contact me 
directly to discuss any ideas that may grow into projects 
within the CRCLCL. Intending new partners should contact 
me to discuss opportunities for collaboration.

I would like to thank the Board of Directors, our staff, our 
industry partners and the wealth of CRC partners who have 
aligned themselves with the CRCLCL for a very successful 
first year. I look forward to continuing our work together  
into the future.

sCiEnTiA PRofEssoR dEo PRAsAd Ao 
ChiEf ExECuTivE offiCER
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university of Wollongong’s 
innovation Campus, a project 
by CRCLCL partner AECoM

Photographer:  
Dee Kramer Photography

Annual report spreads

A Framework for Low Carbon Living 
Policy & Program Development  
Progress report

Solar Heating & Cooling Utilising  
Passive & Non-Concentrating  
Solar Collectors 

CRC Living Laboratories Framework
Scoping Study 

Performance Assessment 
of Urban Precinct Design 
Scoping Study

Education for Low Carbon Living
Scoping Study 

DAY 2  FRIDAY 14 NOVEMBER 2014

THE RESEARCH 
DIVIDEND

THE LAB: 
 TESTING RESEARCH

Room 202-207, Level 2 
Tyree Energy Technologies Building
UNSW Sydney NSW 2052 Australia

www.lowcarbonlivingcrc.com.au 
info@lowcarbonlivingcrc.com.au 

P: +61 2 9385 5402
F: +61 2 9385 5530

  TIME THEATRE   ROOM TERRACE ROOM

 2.15pm KEYNOTE 3: Economic Benefits to NSW of  
an Efficient and Low Carbon Industry
Rob Stokes MP, NSW Minister for the 
Environment, Minister for Heritage,  
Minister for the Central Coast and Assistant 
Minister for Planning

Low Carbon Precinct Scale Assessment  
– State of Play
Chair: Professor Peter Newton, Program Leader, 
CRC for Low Carbon Living

Scott Wilson, Team Leader ePlanning,  
NSW Department of Planning & Environment
Jim Plume, Senior Research Fellow,  
UNSW Built Environment
A/Professor Tommy Wiedmann, Associate 
Professor of Sustainability Research, UNSW
Dr Tuan Ngo, Director of the Advanced 
Protective Technologies for Engineering 
Structures, University of Melbourne
A/Professor Alistair Sproul, Program Leader,  
CRC for Low Carbon Living
Professor Michael Taylor, University of  
South Australia

 3.15pm BREAK

 3.30pm Showcase Sydney: Shaping a Low Carbon 
Future – Metro Strategy, Green Infrastructure, 
Urban Renewal
Chair: Professor Ken Maher, HASSELL Fellow

Norma Shankie-Williams, Technical Director, 
Planning and Design, AECOM
Peter Poulet, NSW Government Architect & 
General Manager Government Architect’s Office
David Pitchford, CEO, UrbanGrowth NSW

Panel Chair: Dr Kate Wilson, Executive Director, 
Science Division, NSW Environment & Heritage

 

 5pm Close of Forum
The Hon. Robert Hill AC, Chair for the CRC for 
Low Carbon Living

Continued from previous page

PROGRAM
CRC FOR LOW CARBON LIVING 
PARTICIPANT FORUM
AUSTRALIAN MARITIME MUSEUM, SYDNEY

Research report cover Forum program cover
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The three Program circles (derived from 
the sun in the illustration) can be used to 
marquee areas of the illustration, can layer 
with other elements such as the watercolour 
texture or be used as stand-alone elements.

  The circles must be from the Primary 
colour palette on a white background, 
or white reversed out of a photographic 
image.

  For bespoke communications, such 
as invitations the circles may have an 
embellishment applied such as emboss/
deboss, silver foil or be die cut. 

  Their shapes must not be re-proportioned 
or altered in any way. 

  The three circles must not be placed  
on a solid black background.

Project letterhead

Blog background

Video ‘super’
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Images of real built environments 
(commercial and residential/architectural  
and urban) are key to making strong 
connections for our audience between our 
research and advocacy, and the tangible 
positive outcomes we support and enable.

These images are provided to us by 
our partners and are professionally 
photographed. They can be used as  
full page, full bleed images.

Please ensure photography is cropped 
sympathetically and credited correctly, 
indicating source and photographer.

Images should be full colour and free of  
any treatments (e.g. duotones, cross 
processing) or filters.

When using any of these types of imagery, 
ensure our logo is fully legible.

If appropriate, our white Program circles 
can be overlaid sympathetically on to these 
photographic images to interact with them. 
Placing our circle graphic device over 
imagery links the featured project to us. 

Blog background

Partner projects
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The street scene illustration should be the 
heart of all of our communications, but there 
will be times when we need to introduce 
supporting imagery of people and them 
interacting with low carbon innovations.

Use simple, engaging, high quality imagery, 
regardless if it is a purchased from a stock 
image library or commissioned from a 
photographer.

Low Carbon Living photography features real 
people in real environments. Our real people 
should be:

 natural, (not posed),

 observed engaged mid conversation  
 in a candid and unobtrusive fashion,

  in a group (preferably not just one 
person should be featured) and   

 approachable and friendly.

Images should be full colour and free of any 
treatments (e.g. duotones, cross processing) 
or filters.

As these images are used to support our 
messages, they should only rarely be used as 
full page, full bleed images.

Please ensure photography is cropped 
sympathetically and credited according to  
the requirements of the owner of the image, 
the image library or photographer.

Josh’s house 
Photo:  

Josh Byrne  

& Associates

Photo: AECOMBurnley Living Roof, University of Melbourne, Burnley 

Camp, Australia. Photography by Peter Bennetts
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Black

Teal
PMS 3145
100% cyan  5% magenta  20% yellow  22% black
R0 G136 B164 

Blue
PMS 661
100% cyan  75% magenta  0% yellow  5% black 
R0 G80 B158 

green 
PMS 3395
64% cyan  5% magenta  58% yellow  0% black 
R93 G182 B140 

Our colour palette reflects the ‘living’ part 
of our name by using colours found in 
the natural world. To help achieve brand 
recognition it is important that our colour 
palette is applied consistently.

PRIMARY PAleTTe

These colours should dominate our 
communications. The palette is used in 
representing our three Program areas:

1. Integrated Building Systems – Teal 

2. Low Carbon Precincts – Blue

3. Engaged Communities – Green

SeCONdARY PAleTTe

These colours are to be used to support the 
Primary Palette i.e. used to a lesser degree. 
They should only be used on the cover of 
collateral as a background to hand drawn 
illustrations. 

Teal – tints Blue – tints green – tints Black – tints
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Charts and diagrams should be kept simple in 
design and follow our colour palette. 

Where possible colours should be kept to a 
minimum and key lines or tints used instead.

Circles, diagrams and basic arrows should 
be kept in block colours without outlines. 
Outlines should only be used when the object 
has no colour fill.

IN-KIND STAFF 

PARTICIPANTS – ESSENTIAL

CRC PROGRAM FUNDING
PARTICIPANTS – OTHER

NON-STAFF IN-KIND

24%

4%

45%

22%

5%

SME & PEAK BODy 
NETwORK

The hon Robert hill AC
Independent Chairman  

of CRC; Chair of 
Nominations Committee; 

member of Research 
Advisory Committee.

Sandy hollway AO
Independent Deputy 
Chairman; Chair of 
CRC’s Audit & Risk 

Committee.

Professor Ken Maher
Additional Director,  

leads SME and  
Peak Body Network

Professor george Collins
Research Sector Director; 

member of the Audit & 
Risk Committee.

dr Kevin Cullen
Research Sector Director;  
member of Nominations  

Committee.

BOARD

lester Partridge
Industry Sector Director; 
member of Nominations 

Committee.

Professor dennis else
Industry Sector  Director; 

Chair of  Research 
Advisory Committee.

Timothy horton
Government Sector 
Director; assisting  
CRC to develop its 

communications strategy.

dr Kate Wilson
Government Sector Director; 
member of the Nominations 

Committee & Research 
Advisory Committee.

AUDIT & RISK 
COMMITTEE

NOMINATIONS 
COMMITTEE 

RESEARCH ADvISORy 
COMMITTEE

END-USER PUBLICATIONS  
& REPORTS

40

1 July 2013 – 30 June 2014

STUDENT PLACES 
IDENTIFIED

54

year 2 HigHLigHTS

APPROvED  
PROjECTS 

CRCLCL  
PARTNERS

ACTIvE  
PROjECTS 

COMPLETED 
PROjECTS

51

44

TOTAL CONTRIBUTIONS By 
PARTNERS & GOvERNMENT

31

PROjECTS IN 
COMMERCIALISATION 
PHASES 

ATTENDEES  
AT CRCLCL 
PRESENTATION

2 3080

$13.13 
MiLLiONACTIvE LIvING 

LABORATORIES

5

10

HIGHER DEGREE 
STUDENTS ENROLLED

26

19         CRC  FOR  LOw  CARBON  LIvING  ANNUAL  REPORT  HigHLigHTS 2013–14
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black

Previous logo – don’t use for any new communications

grey

white online icon

The CRC for Low Carbon Living logo is 
a grouping of the hexagonal shape and 
logotype. It is a feature on all of our collateral. 
It only ever appears in black, grey or reversed 
out in white.  

An alternative version of the hexagonal 
shape has been created for (online only) use 
when only a very small area is available, e.g. a 
favicon, social media or commenting icon.  
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COLLABORATiON, 
iNNOvATiON, ChANgE

Researchers at the CRCLCL are sourced from 
five universities, CSIRO, TAFE and our Third 
Party Agreements. Our research leaders 
explore potential collaborations with and 
between external organisations, providing  
the CRC with access to a strong network of 
expertise and to high quality academic and 
student supervision recruitment opportunities.

COllaBOraTION BETwEEN 
rESEarChErS

1

CRC engagement with end-user forums 
assists us to understand the needs of our  
key stakeholders. In 2012/2013, these forums 
included the CRCLCL’s SME and Peak Body 
Network, as well as the Australian 
Sustainable Built Environment Council  
and its wide range of industry partners, such 
as the Green Building Council of Australia, 
the Property Council of Australia and the 
Housing Industry Association.

COllaBOraTION BETwEEN 
ENd uSErS

3

COllaBOraTION BETwEEN 
rESEarChErS aNd ENd-uSErS

2
Interaction between researchers and end users is  
a key requirement of all our research projects. Our 
end-user-driven approach to research is comprised 
of three steps: mapping of end-user needs; 
mapping pathways to utilisation, commercialisation 
and impact; and ensuring good science and 
methodology. This approach results in research  
that is responsive to contemporary industry issues.

This year’s signing of an MoU with the United Nations 
Environment Program and the hosting of a series of 
workshops and seminars with international participants, 
including KTH Royal University of Technology in 
Sweden and Tongji University in China, are prime 
examples of the CRCLCL’s commitment to collaboration 
with international and external groups. These 
collaborations have a focus on sharing knowledge and 
enhancing industry engagement in low carbon research, 
and will continue to expand the CRC’s reach within 
academia, government and industry across the globe. 

COllaBOraTION wITh lOCal aNd 
INTErNaTIONal ExTErNal grOuPS

4

The Annual Participant Forum brings all CRCLCL participants together to workshop new research, innovations 
and directions in low carbon research. The first forum took place in October 2013. Over two days, we showcased 
our vision for the future, introduced our research programs and projects, and demonstrated the CRC’s 
commitment to collaboration through a series of workshops led by industry affiliates. The forum will be run on 
an annual basis to assist us in measuring the success of our collaborations.

DELIVERING IMPACT-DRIVEN REsEARCh WITh A fOCUs ON 
END-UsER NEEDs RELIEs hEAVILy ON sUCCEssfUL COLLABORATION 
BETWEEN ThE CRCLCL AND OUR INDUsTRy PARTNERs. 

Strategic collaboration occurs at every stage of our projects, from defining a project’s scope 
and purpose to conducting the research and delivering the final results. We have identified 
four key channels through which our collaborations are conducted:

aNNual ParTICIPaNT FOruM 

Caption to go here with 
reference to this being a project 
by CRC partner AeCoM
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when the logo appears on our pattern or on a photographic image use the logo version with solid white behind the hexagonal shape
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CleAR SPACe 

Always leave a clear space around the logo. 
This isolates the logo from competing 
graphic elements such as other logos, copy, 
photography or illustrations that may divert 
attention. 

MINIMUM SIZe

The minimum space around the logo is equal 
the height of the text (x) in the logo.

BACKgROUNdS

Use only a black or white logo on  
any of the palette colours. Ensure there is 
enough contrast for the logo to be legible as 
in the examples on this page.

Use the grey logo on white backgrounds.

On photographic backgrounds, use only the 
black or reversed logo and place it on clear 
areas with good contrast.

30 mm / 85 pixels

x

x

x

x x
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do not place the logo on a busy photograph or pattern where it becomes illegible

do not colour the logo 

do not rotate the logo. do not add words or introduce 
other elements to the logo

do not use the logotype portion on its own

do not try to recreate the logo

do not rearrange the elements of the logo

Our logo is the primary visual representation 
of our brand, and needs to be treated 
respectfully. Changing any part of the logo 
will jeopardise consistency and weaken its 
impact. Avoid doing the following:

do not put the logo in a box or 
any other shape

do not distort the logodo not add embellishments like drop 

shadows, embossing etc., to the logo

LOW CARBON LIVING
CRC

researCH and teCHnOlOGy 
fOr Cleaner CItIes



  CRC foR Low CaRbon Living identity guideLines   23 

ANNUAL REPORT
2012–13

annual report cover

7.2 lOGO PlaCeMent
The logo needs to be in a prominent position, 
so wherever possible, it should be placed on the 
top left or base left with sufficient clear space. 
Consider whether the area around the logo 
busy or cluttered.

Pull up banner

booklet cover

web page

signage

Program
CRC foR Low CaRbon Living 
ParticiPant Forum

 
recording 
desk

Integrated 
BuIldIng 
SyStemS

low CarBon 
PreCInCtS

engaged 
CommunItIeS
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The CRC Program logo and accompanying 
Australian Government Initiative (AGI) logo 
should be used whenever possible on our 
communications as acknowledgement of the 
Program and the government. They should 
always be physically separated from our logo 
in order to prevent confusion. Ideally, they 
should appear on a different page or at a 
minimum underneath, separate to our logo.

Refer to the Cooperative Research Centres 
Program Branding guidelines for further 
detail on usage. The CRC Program and AGI 
logo are not required on our letterhead or 
business cards.

We enable 
a globally 
competitive 
low carbon built 
environment 
sector 

annual report, inside front cover

Pull up banner
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Co-branding with our partners should 
reflect the collaboration between us and our 
partners on a project-by-project basis. 

Where possible the CRC for Low Carbon 
Living logo should sit with the relevant 
partner logos on a common baseline, or 
midpoint, depending on proportions. 
Guidelines on minimum size and the 
exclusion zone should be followed (page 21).

fact sheet shell Presentation slides

3/11/2014 8 8 

Example of bar chart with brand colours 

•  Borerspi duciusdae. Odisque sum am 
ut volorioribus assequaerum 
hitatiaectae non repelic aborrum  

•  qui conet venim et et dolor re volupti 
ulparum in entorerspel inum rernate odi 
omnita 

•  ad maximaior reniscidia qui reius, 
quatur aut pa vent eo 

•  dolestia porupiciatur sollupta 
consequoste volum faceptas quiassunt 
exerovides eos excerum nis maio tetur, 
od et landant. 

•  Il id qui bea as rem consedit, ipis exceat 
optatibus. 

•  Optaturita dundem fuga. Ecto coriorrum 
que nimus samet evel ipsa duntem 
simperum volupta quiduntem ipsam, 
quist reped qui cus  

•  dolut faccusda con remolores volorum 
doluptam volupta cus et enihitasimod 
mo to beatur, optatur? 

•  Borerspi duciusdae. Odisque sum am ut 
volorioribus assequaerum hitatiaectae 
non repelic aborrum  

•  qui conet venim et et dolor re volupti 
ulparum in entorerspel inum rernate odi 
omnita 

•  ad maximaior reniscidia qui reius, quatur 
aut pa vent eo 

•  dolestia porupiciatur sollupta 
consequoste volum faceptas quiassunt 
exerovides eos excerum nis maio tetur, 
od et landant. 

•  Il id qui bea as rem consedit, ipis exceat 
optatibus. 

•  Optaturita dundem fuga. Ecto coriorrum 
que nimus samet evel ipsa duntem 
simperum volupta quiduntem ipsam, 
quist reped qui cus  

•  dolut faccusda con remolores volorum 
doluptam volupta cus et enihitasimod mo 
to beatur, optatur? 

This is a slide with two columns of bulleted text 

3/11/2014 6 
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APEx SAnS book

abcdefghijklmnopqrstuvwxyz
ABCDEFgHiJkLMNOPqRSTUvWxyz
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
AbCdEfGhIjKLmnOPqRStuvwxyz
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIjkLMNOPqRSTUVWxYz
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
AbCdefghIjklmnOpqRSTuvwxyz
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJkLMNOPqRSTUVWxyz
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCdefghIJKlMNOPqRSTUvWxYZ
1234567890!@#$%^&*()

MUSEO SANS 300

MUSEO SANS 700

ARIAl RegulAR

arial bold

MUSEO SLAB 300

MUSEO SLAB 700

Our brand typography consists of Apex Sans, 
Museo Slab and Museo Sans. These fonts 
have been selected for their clarity and lean, 
geometric lines, as a reflection of our CRC’s 
research and approach. 

Apex Sans is for headings.  

Museo Sans is predominantly for screen 
applications such video, web, Powerpoint, 
and apps.

Museo Slab is predominantly for sub 
headings and body text in printed 
applications such as reports.

keep typography simple. Do not overcrowd 
layouts and do not use too many type sizes. 
Use weight to draw emphasis instead.

Arial is our everyday font, chosen as a widely 
available PC font, similar in appearance to 
Museo Sans.

Arial should only be used as a supporting 
typeface and is reserved for all online and 
PC word processing communication. Arial 
Narrow can be used when space is at a 
premium.

For key external audiences, online and PC 
word processing communication should 
include Apex Sans in the title (although only 
as a graphic – as Apex may not be supported 
by applications or browsers outside of our 
office) and Arial is used for body copy. 

The exception for this is our research report 
cover headings, which are in Museo Sans, 
the licence to which has been purchased for 
this use and the font can be provided for this 
purpose.
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eNvIRONMeNTAl CARe

When considering your design brief please 
also consider sustainability issues and take 
into account the following:

All printed material should be produced using 
environmentally friendly methods as much 
as possible. We aim to use recycled and where 
possible, uncoated paper, and work with print 
companies who have suitable environmental 
accreditation. Designs should be created 
specifically to look good on recycled, 
uncoated paper, while print runs and locality 
of print companies should also be considered 
to reduce the carbon foot print. 

A commitment to using sustainable printing 
stocks is a reflection of our commitment to a 
low carbon environment.

Please follow these recommendations:

 100%  Australian-made, if possible

 High recycled content, which can be a 
 mix of pre- and post-consumer waste

  Paper should to be as close to 100% 
recycled as possible

  The minimum requirement should be 
not less than 50% recycled and 50% from 
managed forests and FSC accredited 

Print companies should use some or all of 
these processes:

  Computer-to-plate origination

  Waterless press capacity

  Alcohol-free printing process

  Inks should be vegetable based

  Where possible the finish should be 
uncoated

Print companies should have accreditation 
in one or more or the following and locally 
based printers are preferable:

  FSC accredited

 Carbon neutral status 

 ISO 14001 Environmental Certification

  WPA (Waterless Printing Association) 
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The identity elements used vary according 
to the type of communication. Elements 
such as our logo, our pattern and heading 
typeface should be considered as the 
constants and should always be used on our 
communications. 

Elements such as the imagery and the 
secondary colour palette are the optional 
and flexible elements. Their relevance 
varies according to the platform for 
communication. Remember, less is more—
do not confuse the audience by using too 
many elements or elements that do not work 
together. 

Within the principal elements are all the 
ingredients you may require to deliver the 
necessary levels of brand presence for any 
piece of communication. 

When bringing all these elements together it 
is important to ensure the design is simple, 
allows text to breath and keeps different 
images and type styles to a minimum.

The aim of the CRC for Low Carbon Living is to deliver a consistent and 
integrated brand identity across all its communications, regardless of the media. 
Following are some further examples of how the identity is brought to life.

The following items are available as digital 
files from info@lowcarbonliving.com.au: 

  Partner badge/button – ‘Partner’ and 
‘Researcher’ versions available for email 
signature, digital or print applications

  Report template (MS Word)

  Presentation template (Powerpoint 
– an important and highly visible 
communications tool)

 Press release/fact sheet shell (MS Word)

 Letterhead (MS Word)

 Business cards

 CRC LCL email signature 

 

Education for Low Carbon Living 

Scoping Study 
 

 
recording 
desk

Integrated 
BuIldIng 
SyStemS

low CarBon 
PreCInCtS

engaged 
CommunItIeS

Recording Desk signage 21.10.13.indd   1 21/10/13   7:16 PM

To find out more, contact:

CRC for Low Carbon Living Ltd 
ABN: 59 156 259 193
www.lowcarbonlivingcrc.com.au

Room 202–207, Level 2  
Tyree Energy Technologies Building 
UNSW Sydney NSW 2052 Australia

Twitter: @CRC_LCL 
info@lowcarbonlivingcrc.com.au 
P: +61 2 9385 5402 
F: +61 2 9385 5530

C
R

C
 for Low

 C
arbon Living

NatioNal research  
& iNNovatioN hub for 
the built eNviroNmeNt

outside froNtoutside bacK
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financial overview

REsOURCEs APPLIED ACROss ThE ThREE REsEARCh PROGRAM 
AREAs IN ThE fIRsT yEAR

rESOurCES rECEIvEd

rESOurCES aPPlIEd

TOTAL CAsh AND IN-kIND CONTRIBUTIONs By PARTNERs & GOVERNMENT

$9.13 
MiLLiON

$7.55 
MiLLiON

fROM TWO sOURCEs:

1.  CRC PARTICIPANTs 
(EssENTIAL AND OThER 
PARTNERs)

2.  COMMONWEALTh 
GOVERNMENT

 total: $4.683 million

CaSH
INCLUDEs TIME PROVIDED 
By EMPLOyEEs Of ThE 
PARTNERs As WELL As 
fACILITIEs AND OThER 
NON-sTAff CONTRIBUTIONs

 total: $4.488 million

in-KinD

In its first financial year, 1 july 2012–30 june 2013, the CRC for 
Low Carbon Living Ltd was granted a not for profit status, and 
maintains a healthy financial position carrying forward unspent 
funds to use in its research in year two.

The financial statements for the CRC for Low Carbon Living Ltd 
have been independently audited by hLB Mann judd (NsW) Pty 
Ltd and submitted to AsIC and the Commonwealth CRC Program. 
The Auditor’s report contained no adverse, qualified or other 
matters of emphasis. Copies of the Annual financial Report for 
the period ended 30 june 2013, are available on request.

During this year, two participants from the CRCLCL retired, it does 
not impact the CRCLCL to meetings its goals and objectives.

This  includes proportions of expenditure on administration 
and education, but no capital purchases were made.

PARTICIPANTs – EssENTIAL

CRC PROGRAM fUNDING

IN-kIND sTAff 

PARTICIPANTs – OThER

NON-sTAff IN-kIND

PROGRAM 1: INTEGRATED BUILDING sysTEMs 

PROGRAM 3: ENGAGED COMMUNITIEs
PROGRAM 2: LOW CARBON PRECINCTs

27% 
40%

33%

24%

4%

45%

22%

5%

Macquarie Bank, sydney

Caption to go here with reference 
to this being a project by CRC 
partner Brookfield Multiplex
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10.1 IdentIty aPPlICatIOn: Key attrIButes

1   heAdINgS & SUBheAdINgS

•  Apex Sans all caps, in our primary colour palette.

•  Special attention needs to be given to kerning, 
tracking and leading.

•  Heading size should be adjusted according to 
word length and should not run over more than 
three lines.

4   IMAgeRY

For front pages, this can be one or some of our graphic 
devices. For inside spreads, a place photograph or 
lifestyle photo at full bleed in colour, and/ or our 
graphic devices. Choose images which reflect the 
content of the material. 

3   PATTeRN

• T he pattern must only appear on a white background. 

•  The proportions of this pattern should never be altered.

2   lOgO

•  Placed upper left (or base left) with even and 
sufficient space from the edges. 

•  May appear over our grid pattern in black, over 
white in grey or reversed out a solid colour in white.

5   URl

Our URL should be used on all collateral whenever 
possible. 
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PUll UP BANNeRS
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The Cooperative Research Centre for Low Carbon Living 
(CRCLCL) is a built environment sector national research and 
innovation hub which aims to enable an internationally 
competitive sector with opportunities for industry, professions 
and governments to engage in end user needs driven research 
which captures opportunities for low carbon technologies, 
materials, tools, design and planning innovations and 
evidence base for planning and policy in Australia. As for all 
organisations striving to create real and lasting change, the 
governance mechanisms on which the CRC’s activities are 
built are an essential component of our success.

As the Chair of the Board of Directors, it is my pleasure to 
report the governance activities we undertook in the 
2012/2013 financial year. Our emphasis during the first few 
months was on appointing a Board to guide the CRC’s 
activities. We were extremely fortunate to be able to elect six 
sector representatives together with three independent 
directors with extensive experience in a range of research, 
industry and government roles.  

Once the Board was appointed, a series of committees and 
working groups were also established to support the ongoing 
development of industry relevant research. These include: 

•  an Audit and Risk Committee, tasked with reviewing the 
financial management of the CRCLCL and assisting the 
Board in carrying out its corporate governance 
responsibilities. The committee is chaired by Sandy 
Holloway AO.  

•  a Research Advisory Committee, chaired by Professor 
Dennis Else, which exists to provide advice on the 
CRCLCL’s science and research projects, ensure milestones 
are met, and to formally review research project proposals 
prior to submission to the Board.  

•  a Nominations Committee, which I chair. This committee 
identifies and nominates individuals who may be suited to 

roles as independent or additional directors on the Board. 
•  an SME and Peak Body Network, chaired by Professor Ken 

Maher of the Hassell Group, to identify the research needs 
of SME partners and to ensure that their ideas, interests and 
concerns receive the attention they deserve. 

•  a Task Group led by Board member Tim Horton to advise  
the Board on how we can develop the best communication 
strategy to ensure effective communication with our 
participants and with the built-environment sector generally. 

At an operations level, a Headquarters Management team, 
comprised of a CEO, Business Manager and Office Manager, 
was also appointed. The team, led very ably by CRCLCL CEO 
Scientia Professor Deo Prasad AO, oversees the activities of 
the Program Leadership Group, into which the CRC’s 
research agenda is divided. Our three main research program 
areas are headed up by a program leader and research leader 
in each stream who bring comprehensive experience and a 
commitment to research and operational excellence into all 
of our research activities. 

Despite some early teething problems that saw the start-up 
timeline delayed by some months, I am pleased to say that 
we are now up and running, and more than making up for 
lost time. This is testament to the engagement of the CRC’s 
Board and its staff, their commitment to the organisation’s 
values and goals and their high level performance over the 
last 12 months.

The hon. RoBeRT hill AC
ChAiR, BoARd of diReCToRs

BUiLdiNg fOUNdATiONs 

DENNIs ELsE, BROOkfIELD MULTIPLEx  
gROUP gENERAL MANAgER sUsTAiNABiLiTy ANd sAfETy

“

”

The CRC for Low Carbon Living is tackling the best way to reduce carbon emissions in 
Australia. Previous reports have shown that tackling the built environment is the best and 
most cost effective way of reducing emissions in both new builds and also retrofits of all 
buildings from the commercial sector right through to the residential sector. Brookfield 
Multiplex is committed to constructing high performance buildings that maximise value 
for occupants and the surrounding community whilst minimising the impact on our 
environment. Our involvement in this venture will ensure that we and the building  
industry  as a whole can have as positive an impact as possible on future generations.

PARTICIPANTs  
IN sEMINARs  
& WORkshOPs

120

first year’s highlights

NEW REsEARCh 
PROjECTs APPROVED 

LIVING LABORATORIEs 
APPROVED 

INNOVATIONs 
NEARING  
COMMERCIAL 
READINEss

CRC PARTNERs 

27

TOTAL CONTRIBUTIONs By 
PARTNERs & GOVERNMENT

$9.13 
MiLLiON

2

PROjECTs WITh 
MULTIPLE 
PARTNERs 

MODULAR hOME 
(ECO-POD) CONCEPT 
READy TO shOWCAsE 

24 1

2

45

sCOPING DOCUMENTs 
DEVELOPED TO 
INfORM ThE 
REsEARCh sTRATEGy 

9
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CEO’S REPORT

Our second year of operation has proved to be a rewarding 
one for the CRCLCL and we are well on the way to achieving 
true impact in each of the areas we are targeting. In the 
financial year we had 31 projects underway in which 10  
were completed across our three Research Programs  
and have made excellent progress towards meeting our 
defined milestones.

With a focus on consolidating our research management 
processes in the past year, we have defined eight Impact 
Pathways to strengthen the linkages between our activity 
areas and the impacts we intend to achieve through our 
outputs. These Impact Pathways comprise logical clusters  
of projects, and are aligned to either one or all of our three 
Research Programs. 

Our eight Impact Pathways and the key research 
achievements within each will be described later in this 
report; however, it gives me great pleasure to raise attention 
to several of our key successes from the past year:

•   The performance analysis tool for rooftop solar systems 
has been launched commercially by Solar Analytics,  
a spin-off company from Suntech R&D, with distribution  
via a number of vendors. 

•   Investigation and commercial development of 
photovoltaic/thermal (PVT) systems that enable rooftop 
photovoltaic panels to not only generate electricity but also 
heat and shade buildings (with Bluescope Steel) progressed 
to field trials.

•   A project to engage the Blue Mountains tourism 
community with strategies to reduce carbon footprint 
achieved the first steps towards widespread end-user 
utilisation with development of a mobile application.

•   The important Visions and Pathways 2040 project 
delivered two consultative industry workshops and a 
roadmap to government to encourage policy dialogue. 

•   Several additional living laboratories were initiated across 
Adelaide, Melbourne and the Blue Mountains.

“ The drive towards low carbon living affects 
everyone in the global community, and we are 
proud to be in the position to contribute to 
world knowledge in this area. 

”

Brookfield Place,  
by CRCLCL partners 
HASSELL and 
Brookfield Multiplex.
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We are also pleased with progress towards meeting our 
commitments towards capacity building, education and 
training. We now have a total of 54 higher degree by research 
student places identified and approved towards our target of 
88 – with 26 students enrolled, we will concentrate on filling 
the remaining places in the 2014–15 period. The past year 
also saw the delivery of our Education Scoping Study, along 
with several other education and training initiatives.

Providing opportunities for information exchange is also 
high on our agenda, and we participated in a number of 
seminars, conferences and workshops during the year.  
In October 2013 we held our inaugural Annual Participant 
Forum, which brought all CRCLCL partners together to 
workshop new research, innovations and directions in  
low carbon living. Our SME and Peak Body network also 
continued to be active in 2013–2014. 

On the whole it has been a year in which the CRCLCL  
really hit its stride. As our research projects have started  
to deliver on their objectives. We are continuing to forge  
new collaborations, investigations and alliances — both 
domestic and international. The drive towards low carbon 
living affects everyone in the global community, and we  
are proud to be in the position to contribute to world 
knowledge in this area.

Scienta Professor Deo Prasad AO 
Chief Executive Officer

Annual report front cover Annual report spreads
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Report Template 2 

 

Introduction 
Mint volor molupta turibusa nonsequiatis dia vel il milit, imini 
doloreptis dolorpore volut volenim oluptio. Nem volorestrum, ulparum 
sunto cum, sollabo rroraesto ma intia ad et earum nossimagnis untis 
quaepudandis apedisimi, quamus dolluptatque omnis mi, quam il et ut 
mossimus et laboreperem que pedipsaes sequo dis repratusdae sequam, 
conse con elenienda dionem dolupta ipsam re verchil ea volento 
endem venectecum rerum et que alia dolorporum et dolo dolor sintia 
volore atet ari temquis que sit, omni vernate sequaecae et quunt 
laboreic te la sinti ullatur? Volupti usdaeri con nem aut estem doluptas 
vellitium liciis mos moleceptae pos et quam quam sape quo qui cum 
idunt arum, corro volupit, cume pelest, quas estem aut quae cor 
modicidios destius aboritis mo quiaspi cipsandus sapid ulliquas exero 
con eictatem. Itat eos quam nonsequ iaecaerent libus elibus adis 
simetur aperi reriore hendent. 

• Volorer umquiassit qui con eumquibusant qui con ni debit aut 
faccatem utem et quo corecup tiumenis sa iliciunt excepe nulpa 
nissi tectatis et quam, con exera nia delias pelibus dolutem. Ita qui 
ommolorepre vendae laboribus dolessit unt. 

• , nim accum nullorumqui officabor re evenihi litate imus, ullendi 
officiur, explignihit autempo rehenis volorro consequi vit, quam quo 
que vel enis sequas presto quam nam arum nis se optas pe 
doluptatur ratur? Quidelenem ex escid eum alique demoditiunt apid 
molut quo tem consersperum si sequatur? 

Fuga. Udaerem ipsam quam, que excesse quidistia dolumquam deria 
eos doles et accum quiatium exerumque sunt rem qui corro tem el 
mollorem. Nam, venet prestrumquia ditiat que reptiam iduciet fuga. 
Nam, sed qui nonecum et essit del ide laniet rerspedic test opta di 
simendi stissit, omni dolorest doles unt, quidit veliam con natur, 
occabor ra vidus dolupti aesequo deni dolorepudi doluptam elenihicite 
mos ut ped quata net etur? 

Aquis estis voluptatur aut laborep erovitam dustium, odia ni ratum 
quam ut intescil eicabo. Equis essi dolorro con cusam ratiaere nossecus 
reius, solupta vel maio idendam, volupiderum volupta temqui aut 
porest provitiusda de pligname volorep electem imo imolest as excero 
tem fugit ut unt acea porecus adigend untiatendes sendamusam 
aliciatia voluptatur? 

Uga. Itatiate modit volorum qui dolo min eum ut porrum 
estio ma volorit licimil latior aut vendit dollita dolupitium 
quae dolorerro eumetur? 

Minctiunt latiati nonsed eos ut fugitatur? Optiam vid quatur, et volupta 
tecupta doluptaque cum sinihicium aut que diti to est, ipsuntisi ad 
quiae vid ut ullabor moleces moluptur adio molorest, natiatatum ipitat 
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placest doluptatios ant dolupie nempos et eossimus, sapid quassequist, 
ut dipsumquo cusda quam qui aut qui quid magnimus. 

Edis est,  ommodi que offic tet prepeli  tatquia quature cumqui 
Officturibea nonsequunt volent, et, od que laborporio volorro que 
delliquo quodiatur, eate res et everum illaut od quatur simus dustrunt 
ressus autem dolum eos dolestrum qui con et, conem corem quia que 
voluptibust, quiderita nihillatia nonsecum ne ped eum endandaecta nis 
etur ratur molorem et et licatquam in con non nobis ea dolupta tiorat. 

1. Sam que ne derro ex estibus sequid maxim sit, vel ipit, expla voluptas 
et aut ut occusti umquidi gentece pelentiur? Nam ducietur, assitat 
iissequi senihit, consed maiorem voluptatquid molor arumquatur? 
Em il int, quiam eumendigenia quia et quam que nossuntempos 
autem faceat odi ipsandiatur, con por rest experum quas autento ist, 
sandae ium facidessi comnien dundit labo. Obit ex essequatum 
quate exceaquia accum sitas ullaccu lparum volor mo evero eum qui 
vereror ehenderepra cum reped endicae. Et evendam quo corio tet 
aliquo cum ium quae. Cid mil iminctore, voluptatur alibeariae veri 
cuptius utendam cone neste verunt. 

2. Ebitatendem inumenti od elenihillaut hicil etur? Qui aditatque quas 
ut labora di utem incto quaest, occatio sanditatis seque audi omni 
utae explignate enda am unt viducid que nusdaes aperi sum, quam 
fugiatiisto te ea quas aut fugitest is eari nonesto tatur, seniae a 
conem. Ro mo officat resci optae dem que volores eossi volupta 
tureptas dem aut pedi dest officto tatibusapel is doluptur, nimetur, 
torem am facepta tempele cusapellesti untusdae. Neque venda 
ilignimporit ipis aut illupta dio. Et acerepre vendebi ssitius iur 
sectiatur, eatis estiunt, ut eosani repuda porit as necate erciusam 
facculp ariberovita volesti usdandes et exerum harchic ipiende ntisit 
ut ommo maximperum ne doluptatus. 

Mint volor molupta turibusa nonsequiatis dia vel il milit, imini 
doloreptis dolorpore volut volenim oluptio. Nem volorestrum, ulparum 
sunto cum, sollabo rroraesto ma intia ad et earum nossimagnis untis 
quaepudandis apedisimi, quamus dolluptatque omnis mi, quam il et ut 
mossimus et laboreperem que pedipsaes sequo dis repratusdae sequam, 
conse con elenienda dionem dolupta ipsam re verchil ea volento 
endem venectecum rerum et que alia dolorporum et dolo dolor sintia 
volore atet ari temquis que sit, omni vernate sequaecae et quunt 
laboreic te la sinti ullatur? Volupti usdaeri con nem aut estem doluptas 
vellitium liciis mos moleceptae pos et quam quam sape quo qui cum 
idunt arum, corro volupit, cume pelest, quas estem aut quae cor 
modicidios destius aboritis mo quiaspi cipsandus sapid ulliquas exero 
con eictatem. Itat eos quam nonsequ iaecaerent libus elibus adis 
simetur aperi reriore hendent. 
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tectatis et quam. 
Itatemque labore officim porum, nim accum nullorumqui officabor re 
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se optas pe doluptatur ratur? Quidelenem ex escid eum alique 
demoditiunt apid molut quo tem consersperum si sequatur? 

 

 
Report Template 5 

 

Mint volor molupta turibusa nonsequiatis 
Dia vel il milit, imini doloreptis dolorpore volut volenim oluptio. Nem 
volorestrum, ulparum sunto cum, sollabo rroraesto ma intia ad et earum 
nossimagnis untis quaepudandis apedisimi, quamus dolluptatque 
omnis mi, quam il et ut mossimus et laboreperem que pedipsaes sequo 
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verchil ea volento endem venectecum rerum et que alia dolorporum et 
dolo dolor sintia volore atet ari temquis que sit, omni vernate sequaecae 
et quunt laboreic te la sinti ullatur? Volupti usdaeri con nem aut estem 
doluptas vellitium liciis mos moleceptae pos et quam quam sape quo 
qui cum idunt arum, corro volupit, cume pelest, quas estem aut quae 
cor modicidios destius aboritis mo quiaspi cipsandus sapid ulliquas 
exero con eictatem. Itat eos quam nonsequ iaecaerent libus elibus adis 
simetur aperi reriore hendent. 
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num liqui voluptatium doluptam rempore corem. Nam voles cumque 
vit voluptam nonse elescit lab is et harum exerfer natatus, sitis dolorese 
sime nullit et assimus, sitate aci que nem nullupta parum ipsus as 
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voluptibust, quiderita nihillatia nonsecum ne ped eum endandaecta nis 
etur ratur molorem et et licatquam in con non nobis ea dolupta tiorat. 

1. Sam que ne derro ex estibus sequid maxim sit, vel ipit, expla voluptas 
et aut ut occusti umquidi gentece pelentiur? Nam ducietur, assitat 
iissequi senihit, consed maiorem voluptatquid molor arumquatur? 
Em il int, quiam eumendigenia quia et quam que nossuntempos 
autem faceat odi ipsandiatur, con por rest experum quas autento ist, 
sandae ium facidessi comnien dundit labo. Obit ex essequatum 
quate exceaquia accum sitas ullaccu lparum volor mo evero eum qui 
vereror ehenderepra cum reped endicae. Et evendam quo corio tet 
aliquo cum ium quae. Cid mil iminctore, voluptatur alibeariae veri 
cuptius utendam cone neste verunt. 

2. Ebitatendem inumenti od elenihillaut hicil etur? Qui aditatque quas 
ut labora di utem incto quaest, occatio sanditatis seque audi omni 
utae explignate enda am unt viducid que nusdaes aperi sum, quam 
fugiatiisto te ea quas aut fugitest is eari nonesto tatur, seniae a 
conem. Ro mo officat resci optae dem que volores eossi volupta 
tureptas dem aut pedi dest officto tatibusapel is doluptur, nimetur, 
torem am facepta tempele cusapellesti untusdae. Neque venda 
ilignimporit ipis aut illupta dio. Et acerepre vendebi ssitius iur 
sectiatur, eatis estiunt, ut eosani repuda porit as necate erciusam 
facculp ariberovita volesti usdandes et exerum harchic ipiende ntisit 
ut ommo maximperum ne doluptatus. 

Figure 3 Office 
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Project Name   Location  Aim  Engagement Activities   Challenges  

TrIsCo . Hampshire, 
UK; Andalusia, 
Spain; Viismi, 
Estonia; 
Gotland, 
Sweden   

Transition Island 
Communities: 
Empowering Localities 
to Act - a two year 
project – July 2009 to 
September 2011 - 
aimed at overcoming 
the barriers to 
implementing low 
carbon communities  

To engage variety of 
communities each at a 
different level of 
involvement in the 
climate change debate.  

• Measuring Energy use 

• Educational programs  

• Training programs  

• Community engagement 
(Climate street parties; A Solar 
and Biomass Heating Fair) 

• Knowledge Exchange & Policy 
influence  

• Not identified  

Low Carbon 
Community 
Project  

Shropshire 
Country 
Council  

To achieve significant 
reduction of CO2 
emissions within three 
local communities, 
involving household 
residents and business 

• Home energy checks, business 
and building audits, energy 
efficiency grants and ‘Climate 
Change Months’ awareness-
raising activities  

• Dissemination of 
information 
campaigns thwarted 
by apathy and 
indifference towards 
climate change 
among community 
members  

• Difficulties 
associated with 
engaging 
community 
members  

• Building trust 
between authorities 
and communities in 
relation to 
establishing and 
maintaining 
relationship 

Green Living 
Centre  

London 
Borough of 
Islington 
Council  

A community resource 
to help people in the 
Borough reduce their 
carbon emissions in 
and around the home  

• Face-to-face advice to visitors 
on recycling, energy, 
efficiency, biodiversity and 
green travel. One-off events to 
boost the Centre’s profile and 
engender greater interest and 
increase visitors numbers  

Low-carbon 
Communities 
Challenge  

22 
communities 
across the UK  

To fund, and learn 
from, community-
scale approaches to 
the delivery of low 
carbon technologies 
and engagement 
activities. 

• Face-to-face, personal 
approaches such as door 
knocking, using either trusted 
local residents or local 
councillors;  

• Training energy or 
community champions to 
spread awareness and 
knowledge in the community 
and provide residents with ‘go 
to’ points; 

• Involving schools in a project 
to raise awareness and 
engender support  

• Having a well-known local 
person to champion the work. 
For example, Kirklees enlisted 
the support of a local 
councillor to go door knocking 
over a weekend; 

• Getting the strongest and 
loudest opponents on side  

• resistance within the 
community which 
have been related to 
lack of community 
consultations from 
the outset   

• Project expectations 
and assumptions 
didn’t match those of 
wider community  

 

Education for Low Carbon Living 

Scoping Study 
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Project objectives

This project focuses on the housing sector 
and charts the path to zero carbon housing 
(ZCH) through the integration of design 
and technical features with new materials 
and technologies to produce the most 
economically viable combinations. 

A number of evidence-based building 
energy modelling tools will be developed 
and validated for new and existing buildings 
to support industry and users’ needs and 
facilitate the regulatory pathway to net zero 
emission housing in Australia.

Outcomes/Impacts

1. National energy database and data analysis 
of available energy monitoring data. 

2. Developing a holistic, system integrated 
ZCH design approach building on existing 
national benchmark design tools for building 
thermal modelling and appliance performance 
and use pattern data, including measured PV 
and solar thermal performance data and cost 
analysis. An integrated design algorithm will 
be developed to model the overall building 

energy performance, using evidence derived 
from the national energy database. Versions of 
the tool suitable for use by designers, material 
and appliance suppliers, households and 
regulators will be produced.

3. Providing sample procedures for 
compliance verification and commissioning.

4. Publishing training and educational 
material for up-skilling the building design, 
certification and construction industry as 
well as technical papers and reports. 

5. Building the case for cost saving for 
building retrofits focusing on achieving near 
zero-energy consumption and comfort for 
the occupant, as well as costs/benefits for 
builder/developer. 

A project participants’ workshop was held 
in May 2013 which included a number of 
presentations from industry, government and 
research participants. Reviews of available 
monitoring data, energy rating needs and tools 
were presented. The workshop participants 
provided direction of future project plan.

ReseaRch team

Wasim Saman (University of South Australia)
Dong Chen (CSIRO)
Alistair Sproul (UNSW)
Lu Aye (University of Melbourne)
Paul Nagle (Department of Industry)
Phil Donaldson (Government of SA)
Jesse Clarke (CSR)
Kevin Yee (NSW Government)

PaRtNeR ORGaNIsatIONs

Commonwealth Government (Dept of Industry)
State Governments of NSW and SA
CSR

VIABLE INTEGRATED SYSTEMS  
FOR ZERO-CARBON HOUSING 

RP1006

Building evidence based  
tools for the transition to  
zero-carbon housing

Project objectives

1. To facilitate and accelerate adoption of 
clear principles into an urgently needed new 
Australian Standard.

2. To develop products with a desirable 
unique combination of specific moisture 
(water and water vapour transmission) control 
characteristics and the thermal performance 
advantages of low emissivity materials. 

Membranes used in buildings for moisture 
management serve a variety of functions. 
Vapour barriers have very low water vapour 
transmission; semi-permeable membranes 
have medium water vapour transmission; 
and highly permeable building membranes 
have very high water vapour. All have high 
resistance to transmission of liquid water. 
A comparative range of water vapour 
transmission for membranes from vapour 
barriers to highly permeable membranes are 
provided in Figure 1.

Ametalin is a manufacturer of pliable building 
membranes with plants in Adelaide and 
Shenzhen, China; with customers in China, 
Japan, India and other markets as well  
as Australia. 

Collaborating with the CRC for Low Carbon 
Living in research and evidence to guide the 
building industry in the best way to manage 

water vapour transmission and condensation 
risk in low carbon building design for 
Australian climates.

Impacts/Outputs

Stage 1: Research and development of 
next-generation low-emissivity pliable 
membranes for moisture, both liquid and 
vapour management.

Without adequate moisture management in 
design and construction, the energy-efficiency 
gains from increased thermal insulation 
cannot be realised as the performance of most 
insulation is compromised by dampness.

The first output of the research is a paper 
on condensation in residential buildings 
published in Ecolibrium, the official organ of 
the Australian Institute of Air Conditioning 
Refrigeration and Heating, in 2 parts (Oct & 
Nov 2012), for which Dr Aynsley has won the 
prestigious WR Ahern award 2013.

ReseaRch team

Steve King and Dr. Richard Aynsley  
(Built Environment, UNSW)
Michel Bostrom and Craig Lumsden 
(Ametalin)

PaRtNeR ORGaNIsatIONs

Ametalin
Amalgamated Metal Industries Pty Ltd
UNSW

NEXT GENERATION LOW-EMISSIVITY 
PLIABLE MEMBRANES FOR 
MOISTURE MANAGEMENT IN 
BUILDING CONSTRUCTION

RP1012

Figure 1: X

Providing technical evidence  
and design guidelines for the 
Australian building industry  
to incorporate appropriate 
moisture management in high 
performance, low carbon 
buildings in order to deliver long 
lasting, low carbon outcomes.

Understanding processes  
that have led to the successful 
delivery of exemplar projects 
will assist in mainstreaming 
the delivery of sustainable 
urbanism in a broader 
Australian context.

Project objectives

The project objective is to identify the key 
infrastructural components of a low carbon 
precinct (the product) and the human factors 
and governance models that have enabled the 
delivery of exemplary low carbon precincts 
(including policy, economic, financial and 
design considerations) (the process).

The research will describe a number of 
recent low carbon precinct case studies and 
the processes that have led to their delivery. 
Understanding this will allow CRC partners 
and the broader community to learn from 
current best practice in sustainable urbanism. 

The last decade has seen a burgeoning 
of low carbon precinct initiatives both in 
Australia and around the world. In particular 
many international exemplars are not well 
documented outside of their home country but 
could be expected to provide valuable lessons.

Investigation at the precinct scale allows 
consideration of qualitative aspects of urban 
design that ensure a high quality of life. 
High quality of life is essential to ensuring 
market acceptance of low carbon precincts 
– qualitative aspects such as aesthetics, 
open space provision, sense of place and 
community must not be compromised.

The outcomes of this research will raise 
issues around the mechanisms (barriers 
that exist and triggers that may need to 
be introduced) for implementation of low 
carbon precincts in an Australian context. 
This will help define the more detailed 
investigation of delivery strategies to be 
addressed in stage 2 of the project (PhD 
thesis) commencing in January 2014; we 
expect other themes also worthy of further 
investigation but that are too broad to be 
considered as part of this research project 
will also be identified.

Outcomes/Impacts

By describing development delivery 
mechanisms of selected exemplar projects 
we expect to reveal social and policy tools 
may help overcome market barriers that 
currently hinder widespread delivery of  
cost effective sustainable urbanism and  
low carbon precincts in Australia.

ReseaRch team

Giles Thomson, Prof. Peter Newman and  
Dr Annie Matan (Curtin University)
Prof. Peter Newton (Swinburne University)

We welcome input or collaboration into the 
process. Please contact Giles Thomson.

PaRtNeR ORGaNIsatION

Curtin University

A REVIEW OF NATIONAL AND 
INTERNATIONAL LOW CARBON 
PRECINCTS

RP2003
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