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Informing (providing choice to) the consumer /

L If you were buying a new home to live in, which of these
factors would you take into account when finally deciding
which property to buy? N

A comfortable home to live in j——m ' 62%

A nice area to live in (eg clean and safe) - 1 55%
A price we can easily afford R 52%
Functional to live in and easy to maintain | e 5% 1 51%
Garage or somewhere to parkthe car  |Pye; ' 31%
The size and layout of the property (including garden) | 1 46%
Just feels like the right place 5% ' 43%
A property with low running costs I 3% 1 40%

Doesn’t need any work doing to it  |r4e 1 39%

| Wellinsulated roof and walls | | ' 35% mTake into account
i i i 33%

. mMost Importatnt
The right location in terms of access to work, schools, leisure 33% P

Near to family or friends  jargey———= 30% 20 minute online surveys with
Has an efficient and effective heating/air conditioning system 29% 954 home owners in NSW

A property that would Nave a good resale valle  [rogspemmmmmm 28%

Top quality materials, finish or appliances so it's long-lasting [Pgge———— 27% m
A good view, eg of the ocean or green space g 25% L
: : green sp 8 NSW
_IPEUACt enson

Office of
Environment
& Heritage

Has solar panels installed |z 23%
Has rainwater tanks and a system for minimising use of water |Fggg==== 22%

0% 20% 40% 60% 80% 100%
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"Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do siusmod tempor incididunt
ut labere et dolore magna aliqua. LUt enim ad
minim veniam, quis nostrud exerciiation ullamco
laberis nisi ut aliquip

"Lerem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aligua. Ut enim ad
minim veniam, guis nostrud exercitation ullamco
laboris nisi ut aliquip

"Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aligua. Ut enim ad
minim veniam, quis nestrud exercitation ullamco
laboris nisi ut aliquip

What information do consumers need? At what

decision points? From what sources? In what form?
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"Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aligua. Ut enim ad
minim veniam, quis nestrud exercitation ullamco
labaris nisi ut allquip

FirstRate Report

 ENERGY RATING

YOUR HOUSE ENERGY RATING 15: % s o Jr % & STARS

s SCORE: 38 POINTS
Nama: Richard Tetford Ref No:
Heuso Title:  Tarcombe Road Date:  08.02-2009
Address: T4 Tarcombe Road

Seymour 3661

Reference: CAPROGRAM FILESIFIRGTRATE 4 WTELFORD

Accredited Rater:  Maureen Corbett VICO3/132
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Applianes Ratings
Meating: Small gas space heater (wak vented) *
Coaling: Hat Installed
HofWater:  Ecwardy 300L Solar Hot Water *
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How are we approaching it?

il
Z 0N\
e Led by consumer and stakeholder needs and ! ‘;

capabilities (rather than a traditional technical, tOOf\uW//
driven approach)

e The research seeks to answer the following
guestions:
— What will consumers respond to? (what, when and
from who)
— What does industry want? What can it deliver?
— How could it be effectively implemented (roles,
governance, business case)
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The work plan

Benchmark
existing rating
systems/ tools

Scope and functionality

User experience and costs
Results, governance and business models

Consumer focus groups (12 focus groups, 107 participants)

gonr?seurrsr;[gpd National telephone survey (866 responses)

wants and Online surveys with housing industry professionals and

needs real-estate agents (492 professionals, 140 agents)
Message testing of different communication strategies

Consult Understand current goals, capabilities and gaps

industry and Incentive structures, market channels and governance

government Coalition building

Develop an Identify the desired attributes of a national framework

Implementation Options for governance structure and business model

pathway Develop a business case and implementation plan

LOW CARBON LIVING
CRC



Getting the public to understand energy
efficiency is like teaching a dog to read

(Eager to please but contrary to it's nature)

* 92% would like energy
efficiency information as part of
sale and lease processes

* 89% reported that an energy
efficient home would be more
attractive to buy or rent

* 56% would be willing to pay for
energy efficiency information
(44% would pay up to $250)

* 92% would like energy
efficiency information in
building inspection reports, 83%
at house inspections and 72% in

home sale/rental advertising E%%J CARBON LIVING

Telephone survey N=900



But it can connect when the policy
environment is right

Europe and America:
> 3% to 14% increase
in home value

*  Most lmgeoved
B ks 10
I Ranks 11-20
I Ranks 21- 30
Ranks 31-40
Ranks 41-51

2013 Energy Star

State policy scorecard 2013,
ACEEE 2013

% market penetration
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Real estate agents more helpful than you /™
mlght think?  online survey N=140, 30% Liveability :

0.5
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0.05
0 i

M Liveability specialist

B Non-Liveability specialist
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But face a range of barriers

m There is conflicting information about what these features can deliver

m The buyer/renter never asks for the information

m The buyer/renter is not interested

m | am not familiar with the performance of energy efficient products

m | don’t know which are the most important energy efficiency features

m | don’t consider any of these features important to my sales or rental process

m | don’t know how to identify these features Iﬁ%l[ltj CARBON LIVING



Map of stakeholder perspectives on POS EE
Information framework attributes and

Implementation options <>
7 1\
e High degree of support for developing a { )

national framework to measure, compare "

and communicate the energy performance
of existing homes

e Common perspectives on many of the
desired attributes: including scope, sources
and availability, and form of information to
be included

e Diversity of views on how to implement a
framework, with respect to administrative,

technology and market governance E%%J CARBON LIVING



Recommended framework

What
infarmation

I
At what

points?

From what
saurcesy

In what
farmy

Base-building
energy
efficiency

Sale process

Authoritative
endorsing
body

Discrete star
rating
benchmarks

Reproducible

]
Comparable

Leasing
process

Designed for
building
inspectors

Low cost
certification
& free self
assessment

Performance
explanation

Broader

property
lifecycle

Open to all
building
trades &

professions

Key
performance
features &
actions

Action
arientation

Integration
with
Liveability

Facilitated
delivery

Tailored
benefits
framing

Informal Self
assessment
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Informing next generation tools (RP1024)

NatHERS

Sum of MEPS

Overall

This is an est

of applian

PPLIANCE ENERG
RATING

OVERALL ENERGY
ESTIMATION

imate only. It is based on assumed standard usage

ces around the home and expectations of comfort.

Individual appliance usage and comfort preferences vary a lot,

50 this

estimation should not be taken as a prediction.

v' Thermal shell N’
v Appliances

v' Renewable energy and
storage

v Comfort

LOW CARBON LIVING
CRC



LOW CARBON LIVING
CRC

Thank you

Stephen White
Program Leader: Engaged Communities

t +61 24960 6070
e stephen.d.white@csiro.au (
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