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SOCIAL INNOVATION THROUGH GAME
& TEAM BASED MOBILE LEARNING

To develop a team & game based learning App with
an embedded evaluative tool, applying experié&itial

Understand mobile device use

sampling methodology. Data analysis.will informy__"—
_future design iterations - to optimise motivation
—and engagement through effective application of

game based learning elements. sl

Research Question

Can we harness the competitive nature of the real
estate sector to influence home owners toward
adopting low carbon products?

Can team and game based mobile learning increase
motivation and learner engagement, for real estate ok
agents?

What type of learner am I?

>file 2 What motivates me?

extrinsic

Can the real estate industry, (through gamié and To gather empirical data to evidence any.change

Motivation
ofile 3 Who are my customers and why?

in perceived value of low carbon living products

rofile 4 How do | learn best?

team based mobile learning), increase consumers

inter-office

knowledge and inclination to choose low carbon cresten
living products and services?

Gamifice

IR~ reduced time on market. -l

~ollection of evidence

— Customer report

collaborative learning

M et h ngg ling¥ial s‘ampling‘ oetjiod Development of an evaluation tool (embedded into the trial
M |Xed methods |ndudrlrmgomr@epthapp) to understand the level of motivation and

engagement of game based learning elements (or
interviews, surveys; focus - groups,

Education / active learning

\ authentic learning

Preliminary Research
include interviews, surveys and
focus groups to understand the
user needs, current activities

in the job and motivations as a
professional and as a learner.

Anticipated Results
This mobile learning app is

one element of an ecosystem
behaviour change approach. The
game and team based strategy
will help drive consumer
demand through the influence
of the real estate agent (sales

Liveability Accredited TradespeSstaff,- property managers etC.), at

Link to renovators guide

gamification).
data collection through experiential

Develop evidence of any change which has
occurred in behaviour from implementation of

Evaluation

\_ Liveability merchant informatiodeﬁ ned tOUCh pOintS SUCh as

the 17 things mobile learning App.

sampling methodology and longer
term empirical data collection.

pop ups which inform the user
Did you know... some insights into one of the 17

[\ things

Interview real estate agents post appraisal

Interview sellers to determine satisafaction

Development Phase

The Ph.D. project will design,

develop and test in the field the
Undartefact (mobile device App)

described in this poster. An exegesis

will accompany the artefact.

Interview sellers to determine

LCL knowledge leaderboards

badges

elements personal challenges
inter-office competition
collaboration

Monthly prize

Shift behaviours toward LCL
product adoption

Gamification [/

Anticipated Impacts
High Level Impact
- Toimpact attitudes and behaviour toward increasing professional

Shift attitudes toward LCL product adoption

Increase percieved value of LCL

property appraisals and open
inspections (rental & for sale).
Consumer demand will affect
market demand (met by
builders, trades-persons and
industry.)

Prizes for achieving goals / Christmas party prize (end of year)

and consumer demand for lower carbon living products and services.
« Toincrease the socially perceived value of low carbon products.

Above reserve prize

Functional Impacts

« Provide an effective mobile learning ‘liveability’ appraisal experience to real estate agent.

« Educate the consumer through the influence of the real estate agent at point of engagement.

« Support the learning of the real estate agent through an applied learning journey within the App.
« Professionalise the real estate Industry.

Conclusions

The projectisin it’s early
stages and therefore draws
no conclusions at this stage
of the project.
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